DESIGNOLOGY

Uprooting the Roots

Firms Find Inspiration to Tackle Unfamiliar Projects

BY KELLY HUSHIN

a valcomad wond, It denoles sk taking, it comeys axperiance,
It mesang epertise. But the interpretation of diversity and what it
means 0 the design world can change ot 8 moments nolice,
Suddanly tha idea of diing into unchartensd walers has bacorms &
ried flng for some companies, the idea being: stick 1o what's fami-
iar, it's & puarantesd paycheck. Then thens ane others who refuse
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Building on Established Bulk — CET

te ke a down econam cramp their styls — who walcoms the idea
of an expandad reach inbo new markels

The following designers understand how to drew from thesr
oroas of specialty to influence polential hospitalty projects.
Whether those peojects gat completed is TBD, but they arg on the
right track and give inspiration to amyons kooking either Lo land their
first hospitality project or 10 bullk up an already maaty porticlio.

Areardineg o Esthy Mcbdohon, the directer of busi-
s devalopemnen), CETe specialty b currently in large,
el wrilan projects, o soup o futs On the
interiers abds, Godell axid thal the histery of the fire
huss Bean in corponets desigm. “The ahift in componoie
b grivese w the el By oo meks et trarsiticn s bos-
piicline” ahe sxld To atorl, the frm B daing work in
South Exst Asia ln bath the residential and hospibality
arenm. What really put CBT on the hospilality mup
wias the Indigs Hotel. "We are making greal strides in
the developmant of that brand,” said Mcdahon. The
Brim's history abss includes work with the Four Seasans
amd the Rite. CET had & o3l the day of this Inlardew
from a polental cllent in Boston whe was looking at a
100-key hedal and wandts them o go full steam aheod
with the archieshure and interdors. Bul no controcts
hanve been signed,

“When you're talkdng about thess turbalent times,
thot's what con hoppen,”™ said Godall wihen asked if the
profect could be pulled. At the same ime, she remaing
cptimistic and remembera that the firm hos the akbdlity
o sea projects throwgh when those papers are signed.
"There can be a day when you get a call ke this cond
the project has the energy behind it io go ull seaom
ahead and we're fortunate o be-able 1o do thot.”

Top: Haliy McMahen: Botiom Right: CBTs architecturs and inte.
rice deaign for a residential mized.-use property in Hartford. CT
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Calabrating its $0th onniversary, CBT in Boston i teking cues from ia desion and architecturs work in urban plamning, oo
peonahe, mbsed-use and osedemie armdrsnments o plent oot in the hespitedity desdem commindty. "Char work has bean rec-
ognized for hew distinetive 11 i8 foe cur clisnis and hew fonctional it s as well,” said Lobs Gadell, principal and dinecior of inbe-
riat dealgr. “We've seen b om om ecery croascsnes 154 hospilality beconise Bs about Brs! impression and branding

czn wenll em e peopbs meve theough o spoacs. Do they hawe whet they nesd? ls il enjoywable i be




Ei.lﬂ."ullaf dﬁqn&d hospiiality environmenis -:ml.wﬂu on
thedr most striking pleces of furniture, art, lighting — any-
thing that pecple won't scon forget. It is from these pleces
that an atmosphere begins to grow. Fu-Tung Cheng of
Cheng Design in Berkeley, Calil, believes in this sont of
"back to basics™ design ideclogy and it shows through in
the products he designa, oflen using a presumably locklus-
ber but surprisingly Bexible material: concrate.

Cheng has worked lor more than 20 years in product and
residential desiom and hos recenily bean recogrized for his
conoephial design of Teance, an outhentic Asiom lea loungs
and shop in Calfomic

Al Teamce, e aficionados lor novices whose interssts
herve been piqued) con browse through dosens of tea vari-
@ties in the kront of the store before they sit at the bar in the
back o enjoy some. The bar is made out of single oot con-
crate — which coniains aggregates like porcelain, fossils
and shells — in the shape of a traditional tea drinking ves-
sai and is heatad with electric wires so the whole concrele
op s warm.

“"The more you accumulate as a
designer with hands-on knowledge
and observing how things are done

and getting your hands dirty,
[the more] you can spin off those
things with different results.”

— FU-TUNG CHENG

"It almosl leals scli even though s concrets,” sald
Cheng. The walls in Teomeos are naked with plaster so that
the whole langth of the shop looks Hke a sand garden. |
is this homds-on experience thal Cheng says makes a
designer capable of reinterpreting any sor of environment
— hespilality included.

“The more you accumulabe asa designer with hands-on
knowledge and cheerving how things are done and getting
your hands dirty, (the more].you can spin off those things
with different results,” said Cheng. He recently joined with
Elkay. a healthoors sink mamuocturer, o design o line of
sinks for the company and was aced with the challenge of
bringing aesthetic appeal 1o a ool which first has 1o be
functional. “We siared with concrete molds and realized
that a sink is not just a hole in the counter,” Cheng said.
"You have to really gel yourself in a different skate of mind.
This applies o all design. You have i come up with some-
thing thats nod just gratullously different and won't just be
mendy and throsm out nesdt year.”

Similorly, Cheng undsrsionds that whan people visil
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hospitality venues, there needs o ba a
bevvel ol procticality that is deliversd with o
fair and finesss for whol the customer
demands. "What | see happening in the
design world is thal when pecple go o a
hotel like a resorl in Bali, for instance, [they]
come bock rom those vacalions and say, “Thatls whai |
wanl | want my bothroom o hove thal leeling,” said
Cheng. "More and more designers are being exposed ko
the reverse demand. People hove aciuired more and thair
siandards of what & aocepiable ane very much influenced
by thelr sxperiences abroad.”

To find a balance, Cheng said desigrers mist kook with-
in and re-vislt “the core of meally good design.” He calls
desicm the “softvrare of our industry”™ beoouse fos he says),
“ponsumers do not core about the hondware and how some-
thing ks pul iogethear, they care about howr i looks and fesls.”

Insat Phobo Above: Fu-Tung Cheng; Right: Intarior of Chang's Teancs,
which oould becema a franchise
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